
- You are listening to the Femtrepreneur Show. This is episode 40. In this episode, we're talking about 

how to actually get people to register for your webinar. You don't have to have a big list, but you do 

have to do a couple things in order to get people excited to sign up for your webinar. And that's what 

we're gonna be talking about today. Hey guys, it's Mariah. 

- And I'm Megan. And I'm so excited we get to chat about this issue. 'Cause I think a lot of people 

think they can't start doing webinars, because they don't have a list, and they don't understand how 

people will even sign up, or hear about it. And I think that's a myth that we're about to bust, because 

like you said in the intro, you definitely don't have to have a list to have a webinar, and one of the 

reasons we love webinars, is 'cause they grow your list. So we're gonna tell you the best tips we have 

into how to get people to actually sign up. 

- And I think in general, people not feeling the most confident, are like why would anyone sign up for 

this? No one's gonna like me. No ones gonna register. And that stops them from even putting a 

registration page out there, because they're like, I don't think anyone's gonna register. So I'm gonna 

give you some tips for actually creating a webinar that gets people excited to sign up, and a couple of 

promotion tips that you guys can do in order to encourage people to sign up. Okay, so there's sort of 

two pieces. There's you gotta have a webinar worth going to, right? And then you actually have to get 

it out there and promote it out in the world. And really what happens guys, is as long as you're out 

there and you're showing up, and putting it out there, and promoting your little buns off, people are 

gonna sign up. But if you don't, and you hold back, if you have this attitude that's like, I don't really, if 

a part of you is holding back because you're like, I don't really want people to sign up, or you're like, 

if people sign up, then I have to follow through with it, and I don't want to. I see so many people be 

like,, I didn't get good registrations. And then when I talk to them about what they did to promote it, 

you can just tell that secretly they didn't want anyone to sign up, so they really barely promoted it. 

And then wrote it off as like, aww I guess no one wants to come to my webinars. So don't be that 

person. 

- Don't just publish and pray, or something. 

- Yeah.
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- You need to actually take some steps. And we're gonna guide you through that. So you're gonna 

walk away from this episode, and you're gonna have a game plan, and you're gonna know that you 

can get people to sign up for your webinar. 

- Totally. Okay, let's dive in. So, before you even start promoting your webinar, you need to make 

sure, step zero, right, the foundation is that you have a compelling title and hook, that gets people 

excited, right? You have to have a great webinar that people actually want to sign up for. This could 

be something, kind of a good example is how to do x without y. For example, how to build a website, 

without any code, or something like that. That's kind of an example of a title that I would say has a 

hook, because it's how to do something even if you don't have this other skill. Or it could be how to do 

a webinar, even if you don't have an email list. So you're kind of addressing people's hesitations, and 

you're giving them a little something different, right? So especially if everything thinks, if everyone in 

your industry does something one way, and you can say, how to get this result without doing that 

thing, it creates curiosity for people. Makes them wanna sign up, 'cause they're like wait, how did I, 

how to build an email list without using Facebook ads? And it's like wait, how would I do that? 

- That's such a good tip. 

- Create a little gap and curiosity, which is good. 

- And real quick, while we're talking about just the topic and title of your webinar, last week's 

episode, we talked all about picking your topic for your webinar. So if you're listening to this, and you 

haven't listened to that website, that website, that podcast episode yet, make sure you do, and we're 

gonna give you all the tips on actually picking a topic. 'Cause that obviously ties in with having a title 

about your topic. 

- And in that same vein, that podcast episode, we talked about how to do research. How to actually 

research your podcast topic, and make sure that it's something that people have asked somewhere. 

Something that people are searching for, or addresses a real pain or frustration that people actually 

have, not just something that you think might be popular. So, have you done the research on that 

topic, and decided yes, this is something that people are searching for. 
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And is it worded in a way, that is actually connects with, and entices your ideal audience right? Are 

you using words that connect with your ideal audience, or are you talking in jargon, and expert words 

that don't make sense to anybody? You gotta think, okay, I'm titling this webinar, but if I title it 

something that's super polished and put together, and it's not how someone would talk, and it's not 

how a normal, casual person would actually ask this question, then it's not gonna connect with 

anyone. So make sure that you're using words that your audience actually uses. I see people come up 

with these webinar topics, and these titles that I'm just like, of course no one's gonna sign up for that, it 

makes no sense. What are you talking about? Why didn't someone sign up? How to find your 

happiness, blah, blah, blah, and do this, and it doesn't make sense. It's like what result am I gonna 

get? 

- Yeah, that's a good point. I think we always with out title and hook, it's all about the results, what are 

they getting? The outcome. It's not just like, find your happiness. It's like okay, what are you actually 

gonna show me beyond that? And on the other flip side of this, I don't wanna complicate it. But I have 

seen people use, they'll use jargon in their title, if they're specifically targeting people that would know 

that jargon. So if your audience does use jargon, and they know what that means, then it's 

appropriate to use it. The whole point is just knowing the language of your ideal customer, and 

speaking at that language, whatever variation that is. 'Cause maybe finding happiness is, maybe that 

is for your audience. But it's knowing your audience well enough to speak the way they speak. And 

the way they would search for something, and the way they would ask a question. And seek out 

information. 

- Yes. Totally. I love, good disclaimer. Some people do target specific, small audiences, by using 

jargon on purpose. So true. And like I said, on that registration page, before you go out there and try 

to get people to register, make sure that the outcome is clear, just like Megan said. Something like, you

will leave this webinar with xyz. You'll leave this webinar with a new mindset trick that you can use 

anytime you start feeling depressed, or you'll leave this webinar with an actual calendar of your 30 

day meal plan, or something. 

- I was gonna say that example. 
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- Really? 

- Yeah. 

- 'Cause we have the same brain. Just make sure it's clear. What am I gonna walk away with, from 

this webinar? And put it on the registration page somewhere. So now that we've covered, make sure 

that you have a good topic, now you can go out there and start promoting it, and get people to 

register. So, three things that you should absolutely do now. I know we've said this before. There's so 

many things we could cover here. And in Webinar Rockstar, our program, we talk all about 

everything you can do to promote your webinar. All these different things that you have to do to your 

website, and all these different things you should do on social media, and we just take it to the max. 

But here I really wanna get into three specific strategies that you can do, so that you can get people to 

register. So the first one, is to write a relevant blog post on your blog, about the webinar topic, or at 

least kind of indirectly, or adjacent to your exact webinar topic, so that you can promote your webinar 

as the opt-in on that blog post. So maybe a week before your webinar, you publish a blog post that's 

like, we can go with the, you'll leave with you 30 day meal plan or whatever. Let's say, we always use 

the vegan example, but why should you go vegan? And then you talk about all that stuff, and then at 

the end, well actually at the top, the middle, and the end, you say, you can opt-in for my webinar, 

where I'll be going into detail about how to create your vegan meal plan, using only five ingredients 

per day. Or whatever. So make sure that you create a relevant blog post, and put that on your 

website. Now when I say blog post, I kinda mean it could be your podcast, it could be your YouTube 

channel, any type of-- 

- Content. 

- It could be your Facebook page, that you post maybe more informational, educational post on your 

Facebook page. Some place where you share content. 

- That's a good clarification. Now a days too, there are people who don't really blog. They do video 

or podcasts. So-- 

- Totally.
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- Wherever your audience is used to seeing content from you, write it. And as far as you might be 

asking yourself, well what about when the webinar is over? You can swap that opt-in, for another 

freebie you have, or if you want, you can keep it, and what we usually do is, we have an, not an error 

page, but we have, when a webinar is expired, we have a different landing page that we send them 

to, that's like, sorry you missed that webinar, join our email list to make sure you don't miss the others. 

Any future webinars. So you could just swap it out for something like that if you want. So as long as 

the blog post itself, is like good, evergreen content, then you don't have to worry about it being like, 

you wouldn't have to get rid of the blog post after the webinar is over. You could just swap out the 

opt-in. 

- Definitely. Or it could be the replay. Its up to you. 

- Oh yeah. Okay, good call. 

- If you are okay with having the replay be available after. It could be an opt-in, and help you grow 

your list. Okay, cool. So the second thing you wanna do in order to get people to register and sign up 

for your webinar, is to promote on social media. Now I'm gonna, obviously there are so many 

different things you should do to promote on social media, and this is, especially if you have a small 

email list, this is where you're gonna be attracting people who aren't already in your audience, to join 

your webinar. But one little tip that I have for you, and this is a strategy that I used. You know how 

people say you gotta start with what isn't necessarily very scalable? Do things that don't scale, when 

you're first starting your business, because it's gonna give you such a big impact. But what I did when 

I first started doing webinars, and again, this isn't something you're gonna do forever, but for those 

first couple of webinars, what I did was personally invite every single person that followed me on 

Twitter, every single person that had retweeted or favorited some of my tweets. So if someone had 

responded to one of my tweets and said, love this article. Or if someone had, I would literally go into 

my notifications and see who favorited my tweets today, who retweeted me today? Those people are 

engaging with me, they like my content, clearly, 'cause they're responding to it. So I would go and not 

personal message. Not a pm, or a dm, or whatever they call that.
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Not any of the dms or pms, I would just tweet at that person, and be like, hey, Julia, I would love to 

see you at my webinar on Saturday. I think you're really gonna like it, if you liked this article that you 

liked the tweet for, or whatever. And then what I would do beyond that, is actually search relevant 

hashtags to the webinar I was doing, and I always give the example like the Squarespace webinar I 

did, where I would search #Squarespace, see people who are asking questions about Squarespace, 

people who are talking about Squarespace. And this is how I really expanded beyond my immediate 

followers, was to be like hey, I would try to answer their question real quick. If they're like, does 

anyone know what's the best Squarespace template? I'd be like, I really love Pacific. I'm actually doing 

a webinar all about how to use that template, next week, you should join us. And then link to the 

registration page. And I did that, and not only got a bunch of people to register, who weren't already 

in my audience, but made a lot of new connections, too. And I really just had that, what do you call it? 

Keyboard confidence? 

- Oh I don't know. I like it though. 

- Someone said that the other day to me. They're like, oh it's like when you bash someone online, 

'cause you have the keyboard confidence. But I was using that to my advantage, and being like well, 

I'm a super introvert. I don't really, I would normally go up to someone in real life and introduce 

myself, but behind the computer, I'm being very social butterfly, and being like, hey you should come 

to my webinar, nice to meet you. Love your website, blah, blah, blah. So yeah. That really worked.

That's something, again, you're not gonna do that forever, but those first couple webinars, it can really 

help you. Imagine if it got an extra hundred or 200 people to register? 

- Yeah, and that concept, and that mindset about just maybe it doesn't scale, maybe you can't do this 

forever, but it's gonna make an impact when you're just starting out. It really reminded me of the 

episode, I was trying to find the number of the episode, and I couldn't find it. 

- With Adrian? 

- With Adrian, yeah. So one of our first podcast episodes-- 

- Our most popular podcast episode ever.
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- I know, was with Adrienne. Adrienne Dorison, and she talked about how you can have success with 

a small list. And this type of mindset, she was talking more about products and courses and stuff. But it 

all applies. And it was definitely about how you take these extra steps, and you go this extra mile, to 

make these connections when you're just starting out. And you can't do it forever, but it's a great time 

to do it when you are, when you do have a smaller list. So if you're listening, and you are in that 

place where you have a small list, and you wanna have some more inspiration and ideas on ways to 

go above and beyond during this stage, go check out that podcast episode. We'll definitely link to it in 

the blog post that accompanies this podcast, in the show notes of the episode. I think it'll be a good 

listen for anyone that's kind of in that head space, in the small list zone right now. 

- Definitely. 

- 'Cause I do think that's such a great example of your going beyond. You didn't just tweet it out and 

like-- 

- Right, and be like no one signed up. 

- The end, that's all I can do. And I know we're kind of, there's so many examples we could go into, 

but focusing on this one. Think about all the other ways you could apply this concept to everything 

you're doing to promote it. What are some things you can do, to go that extra mile, and personally 

invite people, or ask people to share? Things like that. So I love this tip. I think it's just a smart and 

unique approach that not a lot of people take advantage of. 

- Imagine if you, let's say you have 20 people on your email list. That's very small. You're just starting 

out. Imagine if you personally email each person and be like, I'm putting together this webinar, do you 

like the idea? Do you have any tips? Any tips of how I could, I'm saying before you go and promote it 

publicly, be like, hey this is a webinar I'm putting together. I'm putting it together for you guys, and if 

you have any tips for how I could make my registration page better, how I could tweet the title or 

anything to make it better, let me know. And also, do you think you could invite two friends? Or could 

you tell 10 people about it? And that personal email to 20 people, could double your list, triple your 

list. It could--
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- So true. 

- That's totally Adrienne's little list leverage all right there. So doing the thing that doesn't scale, but 

will really help you in the beginning. And then the final tip that I wanna give you for promoting the 

webinar, and getting people to sign up, is to turn your website into a webinar promotion machine, 

which is what I call webinar mode. So, when we're promoting a webinar, we actually make a bunch 

of changes to our website itself. So, some people, they might be promoting this webinar. I go to their 

regular domain, I go to their blog or their website, I would never know. 

- There's nothing 

- There's nothing. There's no mention of it, there's nothing to sign up for it. This is where your traffic is.

This is where people are going, and you're out there promoting it wherever, trying to do stuff, but 

people are landing on your website, not seeing anything about it. So we do tons of stuff for webinar 

mode. But a couple things you can do. And again, we have all the instructions, and how to do this in 

Webinar Rockstar. But at least three things that I want you to do the next time you do a webinar, is to 

add an announcement bar at the top. So especially if you're using Squarespace like we do, it's called 

an announcement bar. And it's this clickable link bar, that has whatever you want it. So you could say, 

my next webinar is tomorrow, make sure you sign up here. Click to register, whatever. And people 

can click on it. The other thing I want you to do, is if you have a side bar, put a graphic or an image, 

that basically is an advertisement for your own webinar, in your sidebar. Okay? So people are like, 

oh you can make your own ads for your own stuff, and put it in your own sidebar. So make some sort 

of promotional graphic there. And then the other thing I want you to do is put it in your footer, okay? 

So putting a little registration promotion in your footer, or in your pre-footer, is a really good place. 

So the top, the middle, and the bottom of your website, people can't miss it. Right? 

- Yeah. And if you're on WordPress, you can use, I think the plugin is called Hello Bar. That's like an 

announcement bar option. I think there's probably loads more now. That was just the one I used when 

I was on WordPress a few years ago. 

- Same.
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- But I think yeah, the key of it definitely something at the top, at the bottom, and at the middle. So 

even if you don't have a blog side bar, maybe that means you put it on your start here page, you add 

a section promoting it, and you just have it there for a week. You do wanna make sure that you go 

disable all of this when your webinar is over. 

- Right. 

- But it makes an impact. 'Cause I agree. Let's say I'm listening to someone's Instagram story, or I'm 

driving, listening to a podcast, and they mention this webinar, and I'm actually following up on it later, 

and not in the moment, I'm just gonna go to their website. 

- And see if there's a link to it. 

- Yeah, and if there's nothing, then I end up being an empty, like I don't do anything. Oh, guess I 

can't find it. So you wanna help out your audience, 'cause whether they're just going to your website 

'cause they weren't able to take action earlier, or someone mentioned it, things like that. Definitely 

putting it in webinar mode is the way to go. 

- For sure. Okay, cool. And there's gonna be a blog post that goes with this episode, and you'll see 

examples of everything we're talking about. 

- Good call. 

- For sure. Okay, so and if you guys are wanting to do a webinar either by yourself, or with a co-host, 

make sure you get our ultimate webinar checklist. It is a set of checklists that goes through everything 

you need to do, from the seven days leading up to your webinar, and even after your webinar, the 

follow-up emails you have to send out, and all that kind of stuff. 

- It's amazing. And it's completely free.
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- It's a really good one. 

- Yeah. 

- And it's free. So go get it. 

- Okay, so if you wanna get the ultimate webinar checklist, check out the examples in the blog post, 

and just get the links to anything we mentioned, including Adrienne's amazing episode that we were 

just talking about. Make sure you go to the thefemshow.com/40, for the show notes of this episode, 

and to find the links to all of the resources we mentioned, including that ultimate webinar checklist. 

And if you wanna discuss this episode with us, and our amazing community of online entrepreneurs, 

make sure you join our free Facebook group, at thefemshow.com/community. 

- Awesome, and if you guys like this episode, please subscribe to the Femtrepreneur Show on iTunes. 

Leave us a rating and a review. We super appreciate it. If you're watching this on YouTube, leave a 

comment below, so that we can chat about this episode with you. We wanna know your thoughts. 

And remember to hit the like button and subscribe to our channel. If you have a question for us and 

you want us to answer on the show and give you a shout out, just go to thefemshow.com, and submit 

your question. We will see you next week. Of course this is for you. But if you just keep us clapping 

even though you don't need us to, and you're just thinking this is funny-- 

- Or she makes us do something dumb. 

- I really need you to jump up and down five times, and do a weird jig, that's the only way to line up 

the video. 

- I would believe her. 

- Is if you guys dance at the same time. 

- Love it.
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